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The image of the musician-artist-music writer in this hybrid analogfdigital age in {and
especially after) the corona pandemic will be greatly changed by the new situation.

does this
resonate
with you ?



Musicians have begun to realize that their dreams are possible through the

discipline of entrepreneurship, a discipline that allows for individuality and

creativity. The disciplines of entrepreneurship and music have a lot in common in

that each takes a huge commitment, a relentless work ethic, passion and new

ideas add
https.//www.entrepreneur.com/article/341773 your
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Online tools
Microsoft Office Suite What dD Cor?ﬂpet:err‘lces
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In this Parallel Session, we would like to have a conversation about how the musician in the hybrid age is able to: Become
enabled and empowered to develop their original profile and also determine their own definition of success.

Should students

SU ccess define success in
iS a conservatoires? Needs
Should they Il
. decide how they ﬂEXl blllty,
fEE|Iﬂg are praded?
freedom,
space
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IDEA
KILLERS...

REASOMNS WHY CREATIVITY AND INNOVATION DON'T FLY IN YOUR ORGANISATION
Yes, but... : sready existss Our customers won't like that!
WwE DON'T HAVE TIME.. NO! It's not possible...
It's too expensive! Let's be realistic... That's not logical.
\We need to do more research.. THERE'S NO BUDGET..
I'm not creative.. We don't want to make mistakes...
The management won't agree.. GET REAL...
It's not my responsibility.. It's too dificult to master..
THAT'S TOO BIG A CHANGE. . .

The market is not ready yet.. Let's keep it under consideration



HOW FLOW
EXPERIENCE
DESIGN WORKS

1. Presence

Mindfulmess, External Triggers,
Internal Triggers, Matural Rhythma

2. Mindset

Passion, Malory,
Purpese, Life Stary

3. Vision

Core Vaolues, Vision Maopping.
Libetime Goals, Actson Flan

4, Productivity

Deep Forvs, Cleor Gools, Feedbock
Loepd, Cl\:l"-ngl-_i'sli" Rotio, Gamificatian

5. Habits

Tiry Habits, Daily Rituals,
Senall Wins, Keystons Hobi

6. Learning

Rich Enwvironments, Experientiol
Learning, Deep Embodament

7. Creativity

Pattern Recogrition, High
Conseguences, Creatbve Flew

8. Tribe

Communitas, Halper's High,
Mentorship, Group Flow,

Stay motivated by applying
the 3 principles of intrinsic
motivation: autanemy,
mailery and purpese.

Defime your core values,
minzion and a compelling
wizion of the fulure so you
can live your truth,

Man sul your week witlh
deor goals, bite-sired
tazks mnd o challonging
etcouniability structure.

Uss bahavisural design ta

creats tiny hablts thot stick
ond budld keystone habity

F"Jf poae Pﬂr‘ﬂrmﬂl'ﬂ.:.

Dunign your own ko ming
el seek out
onments for

doop immaersive learning.

Rehing your creative proosss
by trasning law itates af

consclousness ond using the
magic af high consequences.

Create group flow experiences
that improwe openness,
docpen canversatian and
fecilitate collaberation.

? SOCIAL CREATORS




